
Month Week Questions Fieldwork Results

No. Agreed

July 26 01 Jul 02 Jul - 04 Jul 05 Jul

27 08 Jul 09 Jul - 11 Jul 12 Jul

28 15 Jul 16 Jul - 18 Jul 19 Jul

29 22 Jul 23 Jul - 25 Jul 26 Jul

30 29 Jul 30 Jul - 01 Aug 02 Aug

August 31 05 Aug 06 Aug - 08 Aug 09 Aug

32 12 Aug 13 Aug - 15 Aug 16 Aug

33 19 Aug 20 Aug - 22 Aug 23 Aug

34 26 Aug 27 Aug - 29 Aug 31 Aug

September 35 02 Sep 03 Sep - 05 Sep 06 Sep

36 09 Sep 10 Sep - 12 Sep 13 Sep

37 16 Sep 17 Sep - 19 Sep 20 Sep

38 23 Sep 24 Sep - 26 Sep 27 Sep

October 39 30 Sep 01 Oct - 03 Oct 04 Oct

40 07 Oct 08 Oct - 10 Oct 11 Oct

41 14 Oct 15 Oct - 17 Oct 18 Oct

42 21 Oct 22 Oct - 24 Oct 25 Oct

43 28 Oct 29 Oct - 31 Oct 01 Nov

November 44 04 Nov 05 Nov - 07 Nov 08 Nov

45 11 Nov 12 Nov - 14 Nov 15 Nov

46 18 Nov 19 Nov - 21 Nov 22 Nov

47 25 Nov 26 Nov - 28 Nov 29 Nov

December 48 02 Dec 03 Dec - 05 Dec 06 Dec

49 09 Dec 10 Dec - 12 Dec 13 Dec

50 16 Dec 17 Dec - 19 Dec 20 Dec

If you would like to know more please contact any of our experienced team of omnibus professionals:
email michael.carr@ipsos.com Tel. +44 (0)20 8861 8099 

Overview
If you want to take 
advantage of the many 
benefits of online 
omnibus research, we’re 
the people to call. 

Service
As well as offering a fast 
turnaround, i:omnibus 
allows you to include full 
video stimulus in your 
research and is 
particularly effective in 
targeting younger age 
groups.

Sample
Typically 1000 adults 
aged 16 to 64 per 
country.

Availability
Great Britain,
W. Europe, Scandinavia,
N. America, Asia-Pacific 
and many more besides.

Methodology
All respondents are 
selected from Ipsos 
Online Panels or 
preferred suppliers.

i:omnibus Schedule 2010 (Jul-Dec)

Ipsos MORI
Omnibus Services

Fast.  Reliable.  Flexible.  Global.

If you would like to know more please contact any of our experienced team of omnibus professionals:
email peter.cooper@ipsos.com Tel. +44 (0)20 8861 8015

Overview
Capibus is the only face-
to-face omnibus 
available across Europe 
every week of the year.

Service
You can use Capibus to 
research one or more of 
the countries that we 
cover - safe in the 
knowledge that the 
results we collect are 
representative nationally, 
and comparable 
internationally.

Sample
Up to 2000 adults aged 
15+ (nationally 
representative per 
country).

Availability
Great Britain, France, 
Germany, Spain & Italy.

Methodology
All interviews are carried 
out by Ipsos MORI 
interviewers using CAPI 
(Computer Assisted 
Personal Interviewing).

Month Week Questions Fieldwork Results

No. Agreed (10am)

July 26 29 Jun 02 Jul - 08 Jul 09 Jul

27 06 Jul 09 Jul - 15 Jul 16 Jul

28 13 Jul 16 Jul - 22 Jul 23 Jul

29 20 Jul 23 Jul - 29 Jul 30 Jul

30 27 Jul 30 Jul - 05 Aug 06 Aug

August 31 03 Aug 06 Aug - 12 Aug 13 Aug

32 10 Aug 13 Aug - 19 Aug 20 Aug

33 17 Aug 20 Aug - 26 Aug 27 Aug

34 24 Aug 27 Aug - 02 Sep 03 Sep

September 35 31 Aug 03 Sep - 09 Sep 10 Sep

36 07 Sep 10 Sep - 16 Sep 17 Sep

37 14 Sep 17 Sep - 23 Sep 24 Sep

38 21 Sep 24 Sep - 30 Sep 01 Oct

October 39 28 Sep 01 Oct - 07 Oct 08 Oct

40 05 Oct 08 Oct - 14 Oct 15 Oct

41 12 Oct 15 Oct - 21 Oct 22 Oct

42 19 Oct 22 Oct - 28 Oct 29 Oct

43 26 Oct 29 Oct - 04 Nov 05 Nov

November 44 02 Nov 05 Nov - 11 Nov 12 Nov

45 09 Nov 12 Nov - 18 Nov 19 Nov

46 16 Nov 19 Nov - 25 Nov 26 Nov

47 23 Nov 26 Nov - 02 Dec 03 Dec

December 48 30 Nov 03 Dec - 09 Dec 10 Dec

49 07 Dec 10 Dec - 16 Dec 17 Dec
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Country Frequency Turnaround

Europe

Austria Monthly 4 weeks

Belgium Fortnightly 5 weeks

Bulgaria Monthly 6 weeks

Croatia Monthly 5 weeks

Cyprus Quarterly 8 weeks

Czech Republic Monthly 5 weeks

Denmark Fortnightly 4 weeks

Estonia Monthly 5 weeks

Finland Monthly 6 weeks

France Weekly 3.5 weeks

GB (not including NI) Weekly 2 weeks

Country Frequency Turnaround

Germany Weekly 3.5 weeks

Greece Monthly 5 weeks

Hungary Monthly 5 weeks

Ireland Fortnightly 5 weeks

Italy Weekly 3.5 weeks

Latvia Monthly 5 weeks

Lithuania Monthly 5 weeks

Luxembourg Monthly 5 weeks

Northern Ireland Fortnightly 5 weeks

Norway Monthly 4 weeks

Poland Weekly 4 weeks

Country Frequency Turnaround

Portugal Monthly 5 weeks

Romania Monthly 5 weeks

Russia Monthly 5 weeks

Slovakia Monthly 5 weeks

Slovenia Monthly 5 weeks

Spain Weekly 4 weeks

Sweden Fortnightly 5 weeks

Switzerland Fortnightly 4 weeks

The Netherlands Fortnightly 5 weeks

Turkey Monthly 6 weeks

Ukraine Monthly 5 weeks

North & South America

Argentina Monthly 5 weeks

Bolivia Quarterly 12 weeks

Brazil Monthly 5 weeks

Canada Weekly 2 weeks

Chile Monthly 5 weeks

Colombia Monthly 6 weeks

Mexico Monthly 5 weeks

Peru Quarterly 12 weeks

Uruguay Quarterly 12 weeks

USA Weekly 1.5 weeks

Venezuela Quarterly 12 weeks

Middle East & Africa

Bahrain Every two months 11 weeks

Egypt Every two months 11 weeks

Israel Fortnightly 4 weeks

Jordan Every two months 11 weeks

Kuwait Every two months 11 weeks

Lebanon Every two months 11 weeks

Morocco Quarterly 12 weeks

Nigeria Quarterly 8 weeks

Oman Every two months 11 weeks

Qatar Every two months 11 weeks

Saudi Arabia Every two months 11 weeks

South Africa Quarterly 11 weeks

UAE Every two months 11 weeks

Asia-Pacific

Australia Fortnightly 5 weeks

China Monthly 6 weeks

Hong Kong Monthly 5 weeks

India Monthly 5 weeks

Indonesia Monthly 5 weeks

Japan Monthly 6 weeks

Malaysia Monthly 5 weeks

New Zealand Monthly 5 weeks

Pakistan Quarterly 10 weeks

Philippines Monthly 5 weeks

Singapore Monthly 5 weeks

South Korea Monthly 5 weeks

Taiwan Monthly 5 weeks

Thailand Monthly 5 weeks

Sample: Typically 1000 adults per country.

Availability: 50+ countries around the world on a weekly, monthly or 
quarterly basis.

Methodology: All interviews are carried out in home or by telephone.

email judith.ryall@ipsos.com Tel. +44 (0) 20 8861 8194 

Conducting over 10 million interviews a year we provide a 

consistently high quality and easy to use data collection 

solution for international research.

We give you the benefit of our global network of like-minded 

suppliers, providing you with a guarantee of high quality 

research whatever the market. You also benefit from lower 

prices (we receive preferential rates) and our expertise in 

international research.

Ipsos MORI
Global Omnibus Services

Global Omnibus 2010 - International research made easier


